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INTEGRATED PACKAGING DESIGN
FOR THE BRAND'S ENTIRE PRODUCT LINE

(2026 )

© 1970-2026 Fujiko Pro Licensed by Animation Int’l



DORAEMON x BRAND

FEBHATTHLESHY, KRIPEAEYN. BERECHTENE, METAEHRENTSANAEER.
BAEHRESS, SRAEREARITE. 8. XE=ZREH,
SELEQRURGE—, AEAHCEEHER, REKRERAFEE, SUEREENREHE.

FEHRERBAFHREREER R, F—BEAHMCMYKEE, RoEE. #HlE. K56, HERKRE. WHER, HRIPHEFEEHER.

THIS COMPLETE SET OF DORAEMON HOLIDAY PACKAGING WAS CREATED USING OFFICIAL IP ASSETS AND STANDARDIZED COLOR SPECIFICATIONS,

WITH A VISUAL SYSTEM ALIGNED TO HOLIDAY MARKETING MILESTONES.

SUBJECT TO RIGOROUS REVIEW STANDARDS FROM THE JAPANESE LICENSOR, THE ENTIRE PROCESS REQUIRED THREE ROUNDS OF APPROVAL:

DESIGN DRAFTS, INITIAL PROTOTYPES, AND MASS-PRODUCTION SAMPLES.

WE ENSURED VISUAL CONSISTENCY ACROSS THE PACKAGING SUITE, STANDARDIZED THE USE OF CHARACTERS AND COLOR VALUES, MANAGED THE WORKFLOW SYSTEMATICALLY,
AND EFFICIENTLY EXECUTED THE PROJECT THROUGH TO MASS PRODUCTION.

STRICTLY ADHERE TO THE STANDARD COLOR CHARTS SPECIFIED BY THE JAPANESE SIDE AND STANDARDIZE CMYK VALUES ACROSS THE ENTIRE PACKAGING SUITE;
CLEARLY DISTINGUISH BETWEEN PRIMARY, SECONDARY, AND LINE COLORS; ELIMINATE COLOR DEVIATIONS AND PROPORTIONAL DISTORTIONS; AND MEET THE STRICT REQUIREMENTS OF THE IP REVIEW PROCESS.

© 1970-2026 Fujiko Pro Licensed by Animation Int’l
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DORAEMON
PACKAGING DESIGN

THE COLLABORATION APPEALS TO A BROAD DEMOGRAPHIC SPANNING MULTIPLE AGE GROUPS—WITH A PRIMARY FOCUS ON FEMALE CONSUMERS—
WHILE CATERING TO DIVERSE OCCASIONSSUCH AS TRENDY SOCIAL MEDIA CHECK-INS, FAMILY OUTINGS, AND EVERYDAY DINING.
BY LEVERAGING THE WIDESPREAD NOSTALGIC APPEAL OF DORAEMON, THE INITIATIVE DRIVES SALES ACROSS DINE-IN, TAKEOUT, AND HOLIDAY GIFT BOX CATEGORIES.

4 TBHAY - WREEFFiait #XiE. hE. HABETH

CHRISTMAS, NEW YEAR, AND WORLD CUP THEMED CUPS

DORAEMON X XIABU CO-BRANDED CUP DESIGN
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PACKAGING DESIGN FOR THEMED MUGS

DORAEMON X XIABU COLLABORATION: STRAW AND SEALING FILM DESIGNS

CARAH

©1970-2025 Fujiko Pro. Licensed by Animation Int'
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DORAEMON PACKAGING
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XIABU LITTLE LAMBY XIABU

LITTLE LAMBY RiEENE=RITT

N ENEFERREZARANRITE, EARASHENER, EERNBEIOAESRE, LamhliE%. KITAIGCTR M S B EtlE,
MMMEARBEAREERN. SENSFREEMVESHRTE, EEEMAMBEKRTE, TUTRAESHSRaRFHEI.

XIABU LAMB FOUR SEASONS CUPS ADOPT AN OIL PAINTING STYLE WITH BRIGHT, VIVID HUES TO CREATE A LIVELY VISUAL
ATMOSPHERE IN LINE WITH BRAND POSITIONING. SEASONAL VISUALS ARE GENERATED VIA AIGC FOR REGULAR CUP USAGE.
CORRESPONDING FRUIT ELEMENTS ARE INTEGRATED INTO DESIGNS ACCORDING TO THE LAUNCH TIMELINE OF SEASONAL FRUIT
TEAS AND FRUIT HARVEST SEASONS, LINKING VISUALS WITH SEASONAL BEVERAGES.

PERSONAL PORTFOLIO ® BlENES~mE
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LITTLE LAMBY
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XIABU LAMB FOUR SEASONS CUPS ADOPT AN OIL PAINTING STYLE WITH BRIGHT,
VIVID HUES TO CREATE A LIVELY VISUALATMOSPHERE IN LINE WITH BRAND POSITIONING.

Judlinly



&
a
-
<
Z
O
0
o
i
a




CO-BRANDED
PACKAGING DESIGN

CAINIAO X BESTORE CO-BRANDED PACKAGING DESIGN PROJECT.
THE DESIGN INTEGRATES THE VISUAL SYMBOLS OF BOTH BRANDS TO CREATE LIMITED-EDITION PACKAGING WITH COMMUNICATION VALUE.
IT GENERATES SOCIAL BUZZ THROUGH YOUTHFUL VISUAL LANGUAGE AND EXPLORES INNOVATIVE PACKAGING MODELS FOR CROSS—-BORDER COLLABORATION BETWEEN FMCG AND LOGISTICS BRANDS.
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LUCKIN COFFEE .
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(2022)

LUCKIN COFFEE VISUAL DESIGN

02

PERSONAL PORTFOLIO ©

COMBINING LUCKIN COFFEE WITH ELEMENTS OF CATS TO CREATE A UNIQUE EXPERIENCE FOR CATS
AS A STARTING POINT, DESIGN ONE FOR EACH OF THE THREE FLAVORS IN THE CAT SUCTION SERIES
A VIVID VISUAL IMAGE THAT CORRESPONDS TO IT, IN POSTERS, COUPONS

REPEATEDLY CYCLING THE VISUAL IMAGE DESIGN OF PACKAGING BAGS AND THEIR DERIVATIVES

USE AND HIGHLIGHT FUN AND CREATIVITY.
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IF YOU'RE YOUNG, YOU NEED LUCKIN!
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VISUAL IDENTITY

COMBINING LUCKIN COFFEE WITH ELEMENTS OF CATS TO CREATE A UNIQUE EXPERIENCE FOR CATS
AS A STARTING POINT, DESIGN ONE FOR EACH OF THE THREE FLAVORS IN THE CAT SUCTION SERIES
A VIVID VISUAL IMAGE THAT CORRESPONDS TO IT.
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FLOOR PLAN DISPLAY

COMBINING LUCKIN COFFEE WITH ELEMENTS OF CATS TO CREATE A UNIQUE EXPERIENCE FOR CATS
AS A STARTING POINT, DESIGN ONE FOR EACH OF THE THREE FLAVORS IN THE CAT SUCTION SERIES

A VIVID VISUAL IMAGE THAT CORRESPONDS TO IT.

4 Bx=iait

+
+
+
+

KITTEN —
COLLECTION
/% B ~

PACKAGING BOX DESIGN

WRARG - EE- AR & %

USAGE METHOD

BERAzE

¥
BADGOIE - MNEE

4 mnnE & 3= P it

COFFEE PACKAGING BAG DESIGN
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PACKAGING VISUAL DISPLAY
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COMBINING LUCKIN COFFEE WITH ELEMENTS OF CATS TO CREATE A UNIQUE EXPERIENCE FOR CATS
AS A STARTING POINT, DESIGN ONE FOR EACH OF THE THREE FLAVORS IN THE CAT SUCTION SERIES

A VIVID VISUAL IMAGE THAT CORRESPONDS TO IT
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COMBINING LUCKIN COFFEE WITH ELEMENTS OF CATS TO CREATE A UNIQUE EXPERIENCE FOR CATS
AS A STARTING POINT, DESIGN ONE FOR EACH OF THE THREE FLAVORS IN THE CAT SUCTION SERIES

A VIVID VISUAL IMAGE THAT CORRESPONDS TO IT.
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COMBINING LUCKIN COFFEE WITH ELEMENTS OF CATS / ?\
TO CREATE A UNIQUE EXPERIENCE FOR CATS \"n
AS A STARTING POINT, DESIGN ONE FOR EACH OF \"'
THE THREE FLAVORS IN THE CAT SUCTION SERIES

A VIVID VISUAL IMAGE THAT CORRESPONDS TO IT. ':n_"'
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COMBINING LUCKIN COFFEE WITH ELEMENTS OF CATS TO CREATE A UNIQUE EXPERIENCE FOR CATS LUCKI N COFFE ’
AS A STARTING POINT, DESIGN ONE FOR EACH OF THE THREE FLAVORS IN THE CAT SUCTION SERIES (17]
A VIVID VISUAL IMAGE THAT CORRESPONDS TO IT. # hﬁ#mn HE“&?EI%ﬁu&E Mn HE
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TOPPING UP ELECTROLYTES AND MAINTAINING GOOD HEALTH IS THE SELLING POINT OF THIS PRODUCT. THE THEME IS YOUNG PEOPLE WHO ARE ENERGIZED BY ELECTROLYTES,
AND THE FLAVORS ARE “ENERGIZED” TO GCREATE AN IP-BASED BRAND IMAGE THAT IS LIVELY, INTERESTING, AND APPROACHABLE.
THIS CREATES A UNIQUE BRAND ASSOGIATION WITH YOUNG PEOPLE, AND THE CORE PSYCHOLOGICAL CONCEPT OF THE PRODUCT IS CONVEYED THROUGH SPORTS.
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POP-UP DISPLAY

TOPPING UP ELECTROLYTES AND MAINTAINING GOOD HEALTH IS THE SELLING POINT OF THIS PRODUCT

THE THEME IS YOUNG PEOPLE WHO ARE ENERGIZED BY ELECTROLYTES
AND THE FLAVORS ARE “ENERGIZED” TO CREATE AN |P-BASED BRAND IMAGE THAT IS LIVELY
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# E;ﬁ@ﬁ)ﬁ\ # TOPPING UP ELECTROLYTES AND MAINTAINING GOOD HEALTH
IS THE SELLING POINT OF THIS PRODUCT.

THE THEME IS YOUNG PEOPLE WHO ARE ENERGIZED BY ELECTROLYTES,
AND THE FLAVORS ARE “ENERGIZED”

TO CREATE AN |P-BASED BRAND IMAGE THAT IS LIVELY,
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GRIND EAGLE KITE EAGLE TREASURE
IP IMAGE DESIGN OF JINGZHOU INTANGIBLE CULTURAL HERITAGE MOTEGING KITE
FREEDOM, OPTIMISM AND COURAGE TO PROTECT “GLOSSY GANODERMA” AND HUMAN HEALTH



PERSONAL PORTFOLIO ® * * *

LmENA

PRI - BE
) 0| P2 JBS Jo &5,

FEmLNILE ERIEMR
BREGSHASE, BEENERN

AR EIER T, FUH
RRIAWK, SIIEWRE



g s ROLE INTRODUCTION
HEERNS #ES

EERXAFINFZEEBRNELRZZ T, KXEHIHE.
R tITIREL.
BHE. "%, BH, T “‘RZE” MABRER.

JINGZHOU
MOYING KITE




P}

#W%Lﬁﬁﬂ
APPAREL EXTENSION 3ESIGN . j-f:____l .
O
%
JINGZHOU YINGBAO
MOYING KITE



# BREERI T

APPAREL EXTENSION DESIGN

A
o
all,
=
/ ﬁ\ >
-'.::}'.'»' WAL
- A oL
- = o
; Wil . | oab
e A . :
[ 1 .:
\;
o

JINGZHO
MOYING



# BREERIZ T

APPAREL EXTENSION DESIGN

JINGZHOU

EERNE EX
FIMIRIEEEXE PR RIRIT



PROVINCIAL LEVEL NON-HERITAGE
MItEEREMBRXWES™

NRAEERNENRHE

ATOVA TIIN NOHZONIr 44

- *gaégﬁﬂ&ﬁ*giﬁﬁ
o, BEHEELS BT LT

‘BB BEFHE RERRAVERN ‘RZE” MAARE

HUBEI PROVINCIAL INTANGIBLE CULTURAL HERITAGE

ER PR

i Jﬁlﬁﬂ.%

ﬂibé‘é‘é&ili%ﬁfl_{tﬁ?’

IEH‘E&EIX[%E"J

# ISR
# TZ2H4A

7N BB R R % REL i 4E
ERRETHE “BEIES
CEAUEPN R UR S
—_—>»

BB REFPE
RERMFMERN “REH" MAMZM

HUBEI PROVINCIAL INTANGIBLE CULTURAL HERITAGE J

& PROVINCIAL
EVEL
N()N HERITAGE
HMEEEREMREXLES

NREERE NS B

ATIA AIDAA LIIM UOHXOVIL 44

.\_.__."
F M FEE S R % R B I 1R
EEFRABTHE EBRE
& A N R AR
N
‘BT RETFIPE
RIEBMFMERM “REE” AW RE

BB E N R R 8
REHHB—% ETHKRLETR

[ HUBEI PROVINCIAL INTANGIBLE CULTURAL HERITAGE |



EMOTICON D
EHBIRIER

ESIGN SHOWGCAS




DESIGN

PERIPHERAL

# =
S— ey
PO pE——
o
| L]
£ N
I J BT ALY by
=4 BEASEEFEnAS
A — e e e e g — e E -

PERIPHERAL
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GRIND EAGLE KITE EAGLE TREASURE

IP IMAGE DESIGN OF JINGZHOU INTANGIBLECULTURAL

HERITAGE MOTEGING KITE FREEDOM

OPTIMISM AND COURAGETO PROTECT “GLOSSY GANODERMA” AND HUMAN HEALTH
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THE MID-AUTUMN FESTIVAL GIFT BOX PACKAGING DESIGN OF BIG WHITE RABBIT
THE MID-AUTUMN FESTIVAL GIFT BOX PACKAGING DESIGN OF BIG WHITE RABBIT

USING THE “NEW NATIONAL TREND” ILLUSTRATION STYLE, SUCH AS TUANHUAWEN AND BAOXIANGHUA PATTERNS
THE DECORATIVE PATTERNS ON THE RABBIT WERE REFERENCED FROM TRADITIONAL THE COLORS WERE ALSO REFERENCED FROM THE COLOR SCHEME OF DUNHUANG
CHINESE PATTERNS WITH AUSPICIOUS, REUNION, ALL OF THIS FULLY REFLECTS THE INHERITANCE AND INNOVATION OF

AND “FLOWERS ARE IN FULL BLOOM AND THE MOON IS FULL” MEANINGS, CHINA"S TRADITIONAL EXCELLENT CULTURE.
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